
D e s i g n e d  s p e c i f i c a l l y  f o r  y o u r  b u s i n e s s  

What stage are you at in your digital journey? 

Where do you think you need the most help? 

Traditional sales tactics are not as
effective with new buyers.  

Your website hasn't been updated in
ages and is outdated.  

Google Analytics? You don't look at
website performance. 

You use social media personally, but
not in your business. 

You don't have any marketing
resources in-house. 

You know you need to do something
different, but don't know where to

start. 

You've been dabbling in internet
marketing, but it's disjointed. 

 
You're website is recent, but you feel

it can do more for your business. 
 

You check your Google Analytics, but
you're not sure what to do with it. 

 
You've set up social media accounts,

but haven't updated in months. 
 

You have a coordinator with marketing
experience occasionally "helping". 

 
You want to create a more structured
marketing plan and need help getting

organized. 

You're getting leads online, but need
help with more technical campaigns. 

You're website is mobile friendly and
you constantly update it. 

You typically rank on page 1 in Google
search and check Analytics regularly. 

You're using social media to promote
your business. 

You have a marketing person doing
some online campaigns. 

You know what you want to do, just
need support to get it done

consistently on budget. 

No matter where you are on your digital marketing journey, 

you will have one or more of these challenges. 

You  can  c l o se  a  dea l  once  you  have  a  l ead ,  bu t  you ' r e
s t rugg l i ng  to  genera te  cons i s ten t  demand  fo r  you r
p roduc t  o r  se rv i ce .  O r  you  have  a  new  p roduc t  you
need  to  bu i l d  awareness  fo r  and  need  he l p  a t t rac t i ng
v i s i t o r s  to  you r  webs i t e  and  ge t t i ng  new  i nqu i r i e s .

You  don ' t  have  a  l a rge  sa l e s  t eam so
fo l l ow ing  up  on  eve ry  l ead  i s  t ough .  Not
a l l  l e ads  a re  qua l i f i ed  so  you  need  he l p
mak ing  su re  the  l eads  most  l i ke l y  to
purchase  a re  i dent i f i ed  and  sent  ove r  to
sa l e s  to  conve r t .  

I t ' s  t ak i ng  a  l ong  t ime  to  ge t  f rom i nqu i r y  to  c l o se  o r
i t ' s  no t  happen ing  as  o f ten  as  you  l i ke .  Sa l e s  needs
too l s  and  mate r i a l s  t o  he l p  them more  e f fec t i ve l y
conve r t  qua l i f i ed  l eads  to  cus tomers .  

You ' r e  s t rugg l i ng  to  keep  cus tomers
buy i ng  more  a f te r  the  f i r s t  pu rchase .
Your  sa l e s  t eam needs  he l p  bu i l d i ng  l ong-
te rm cus tomer  l oya l t y  to  i n c rease  sha re
of  wa l l e t  w i th  ex i s t i ng  cus tomers .  

ATTRACT

How a re  cus tomers  cu r ren t l y  i n te rac t i ng  w i th  you r  on l i ne
asse ts?  What ' s  the  conve rs i on  o f  v i s i t o r s  to  you r  webs i t e?

Where  a re  the  gaps?  We  do  the  resea rch  up f ront  to  unders tand
your  bus i ness ,  you r  cus tomers  and  the i r  pa th  to  pu rchase .  

Once we know where you are on your journey and what your key areas of focus
are, MoreSALES creates custom Advanced Marketing Programs combining

digital, traditional and brand marketing strategies and tactics to drive results 

Based  on  the  resea rch ,  we ' l l  work  w i th  you  to  c rea te  an  i n teg ra ted  market i ng
p l an  to  address  you r  key  ob j ec t i ves  (A t t rac t ,  Nu r tu re ,  Conver t ,  and  Bu i l d
Loya l t y ) .  The  p l an  comb ines  d i g i t a l  (webs i t e ,  soc i a l  med i a ,  ema i l ,  s ea rch )  and
t rad i t i ona l  ( d i r ec t  ma i l ,  t r adeshows ,  events ,  t e l ep rospec t i ng )  i n i t i a t i ves  tha t
bes t  su i t  you r  market ,  you r  cus tomer ,  and  you r  budget .  

DO  THE
HOMEWORK  

BUILD  A  BETTER
PLAN  

MoreSALEScampa igns  a re  success fu l  because
they ' r e  managed  and  mon i to red  cont i nuous l y .  We

cons tant l y  check  the  numbers  and  use  i n s i gh ts
f rom the  da ta  to  op t im i ze  you r  campa igns .  .  

MANAGE  AND
MONITOR  

Dr i v i ng  resu l t s  means  know ing  what  worked  bes t  and  de te rm in i ng  what  to
s ta r t ,  s top  and  change  du r i ng  and  a f te r  eve ry  campa ign .  We  want  to  de l i ve r
g rea t  r esu l t s  -  we ' re  i n  i t  t ogethe r .  

GET  RESULTS  

NURTURE

CONVERT

BUILD
LOYALTY
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